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VISUAL LITERACY

O

SO CEEETEeE e “The problem of the 21t
century is the problem of
the image.”

W.J.T. Mitchell, 1995




Visual
Literacy

3. An Image Analysis module on writing
courses at UVT successfully enhances
communication, critical thinking,
creative and analytical skills.
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Nielsen Total Audience Report




The use of every type of media has increased over the past
10 years, with the exception of reading.

HACETEHME CTIOPE] YETEHE HA KHUTV 110 1107, BH3PACT, OGPA3OBAHVE, TRY/I0B CTATYC It MECTOMHBEEHE
(2016T)

Mpoueni note efa kuira npez  He NpoYeH HITO &JHA KHira
nocnegiTe 12 Mecela npez nocnefiuuTe 12 Mecela
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Textual
literacy

and

Visual literacy

Images talk, they can be ‘read’.




Can the language of
visual images be
emotive?

® »
R

Visual images are a language. We
need to learn its alphabet, its
vocabulary, its syntax.




Reading Visuals — Writing Visuals

O

VISUAL SYNTAX VISUAL VOCABULARY
» Simplicity o P.oint
» Balance * Line
» Harmony » Shape
» Organisation * Form
» Emphasis * Space
» Legibility » Texture
» Unity » Light
» Perspective . Colqur
* Point of view * Motion
* Framing




Reading Visuals — Writing Visuals

VISUAL CODES

» Expression
» Gesture

* Clothing/Accessories
* Activity

» Objects

» Background

» Technique
Bethell, A. (1981)




Analysis for
Academic
Writing




Serre’s Model of Analysis

O

Spontaneous ‘reading’ of image
Guided ‘reading’ of image
Analysis

Interpretation

Judgement
Serre-Floersheim, D. (1993)




Reading the Image (Visual Thinking Strategy)
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Contribution of every student is
acknowledged

Pointing to every visual element mentioned
by student

Paraphrasing every student’s response

Linking thoughts




- Free writing in
Discussion on EasyClass ’
platform
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them imfluence ihe customers.
Killing us Sofily 4" presents sexualized images of women, who are being usedto sell

. o o virually all kinds of goods. Jean Killbourne draws a cannacions between adverfising
(Reading and Writing

Advertising for fashion and beauty industries relies on making consumers feel that they
Just aren't aftracive or sexy enaugh. The ideal female bodyis ultra - thin, young and

b withoutwrinkle, cellulite, or blemish. So, the mediais a powerful tool thatin the wrong
S SlgIlII l e l I t hands can be very dangerous and destructive
Killing us Sofily 4" stands to challenge a new generation of students to take

advertising seriously, and to think critically about popular culture and its relationship to
seyism, eating disorders, and genderviolence




Enhanced verbal skills
Benefits

from the
visual
training

Improved expression and

organisation of ideas

Increased student motivation




Engaged all students

Benefits from
the visual Increased understanding of various

training aspects of the modern world




Principles
of Visual
Literacy

Visuals are a language

A visually literate person should be able to
read and write visual language

A visually literate person should be able to
process information visually in order to
think visually







